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UX / UI Designer

Eager UX/UI designer with more than 
5 years of experience in optimization 
and redesigning by knowing the 
concepts of user interface, user 
experience design and its software. 
An enthusiastic builder of Mockup, 
wireframes and prototypes based on 
user needs, with the ability to learn 
and coordinate quickly with the work 
environment. Active participation  in 
more than 12 web, user interface and 
user experience design projects for 
commercial and educational 
companies .


Co-Founder & UX Designer

4 / 2016 - 10 / 2018

UX / UI Designer and web developer

12 / 2013 - 3 / 2016

UX / UI Designer and web developer

9 / 2007 - 12 / 2013

IT Engineer

8 / 2004 - 8 / 2007
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User Interface
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Responsive design



Prototyping

Design

3/ 2021 - present

IT Specialist

Experience
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Tools



Figma



Adobe XD



Sketch



Axure



Invision



Balsamiq 



Miro

HTML
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JavaScript



Angular 



PHP



Python

Programming
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Tool used!

Project Overview

Problems 

Solution

In our modern world saving the time is so necessary. 
People spend a lot of time to find a trustworthy car 
rental service which has best cars and drivers to have a 
comfortable trip with peace of mind.

Goal

Design Process

Project Timeline

The main goal of this project is to 
make this process easier and save 

time as much as possible.

Create  the  application  in  such  a  way  that  has  a  user-friendly and 
practical  interface  that  makes transportation easier  for  users.  The 
mobile  application  will  give  users  the  opportunity  to  have 
comfortable  and  safe  trips as well as more practical cargo 
transportation.

User Reaserch Empathy Map User Flow Wireframes Usability Testing

User Interview Prototype

Competitive Analysis

DefineDiscover Ideate Design Test

Week 01 Week 04Week 02 Week 05Week 03 Week 06 Week 07 Week 08

Low & Mid Fidelity Wireframes

Prototype

User Research

Design Thinking and strategy

User jounry Map & Analysis 

User Flow & Site Mapping

Style Guide

Highi Fidelity

Usability Testing

Qualitative Research

Quantitative Research

Persona

Market Segment


Empathy Map

Sarah is an interior designer who has been working in an engineering 
company for 5 years. She wakes up at 6 am, comes to work at 8 o'clock 
and works until 5 pm., then returns home and sleeps at 11 o'clock.

Age : 28

Single

Bachelor

Status :

Occupation :  Interior designers

TehranLocation :

Education :

Sara Fakher � Friendly

� Thinking

� Extrovert

� Punctual

� Waiting for a long time for a taxi 


� Need to calm down

� Some cars are dirty

� She is allergic to smoke

� Find trustworthy services
� Expensive fee
� Fear of midnight and late night trips

� Find the nearest car
� Listening to soft music during the trip

Personality

Goals & Needs

Frustrations

User Flow

Open Mobile App Logged in? Main Page

Select origin

Sign Up

Have an 
account

do you 

remember 

password ?

Was the code 
correct?

Have you received 
the correct code?

Is the 
password 
correct?

Does it save 
the origin?

Doese it save 
the 

destination

Did you find the 
origin on the map?

Logged in?
Does it find 

the 
destination

Did it find the 
origin ?

Sing up Page

Login Page

Restore password

Refreshed Feed

Confirmation of origin

select destination Confirmation destination

Serach destination

Code request operation

Code login page

Request

Waiting

Enter Code

Payment Method

Was the 
request 

accepted?

Do you have a 

discount code?

Do it Online

Driver list Select driver Confirmation Driver

End Travel

Waiting for the passenger

Reaching to the destination

passenger arrival

Payment

Open Mobile App
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No
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No

Yes

No

Yes

No

No
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No

Yes

Yes
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No

No

No
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Start Travel

Select Payment

Information Architecture


WIREFRAME

To draw this map, we must first specify a goal for the user. the goal of this 
project was a safe trip with Snap and reaching the destination on time. 
Then, the process of this goal divided into a series of Touchpoints. 
Touchpoints are actually smaller than the main  parts  of  a  route.  for  
example  requesting  a  trip,  the  drive confirmation, paying the fee, etc.




In the next step, the activities, feelings, moods, expectations and goals of 
the users in each of the Touchpoints should be checked in order to finally 
reach the complete Customer Journey Map.

Main Page

Select Travel Page

Profile

Travels List

Map

expenses

Search

Select Passanger Type

Street photo

Support

Alarm Button

Keyword for Alarm

Support

Street details

Saved

Current Location

Select button

Vehicle license plate

Travel picture Vehicle picture

Details

Travel score Vehicle score

Location of cars

Current location

search input

Saved location

User information

Discount

Setting

Selected addresses

Myself

Another

Inventory increase

Travels

Free Travels

Map

Street photo

Start point

End point

Travel expenses

Discount

Discount code

Costumer Journey Map

FINAL DESIGN
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Team Lead
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UX/UI Designer
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UI Designer
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Mohamad Najafi

UX Writer

UX Researcher
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Discourse analysis



Content production


Ehsan Parvar
psychologist

Using the "5 Whys Method", we tried to break down the problem into smaller 
components and guess what reasons might have caused it. In this method, you 
must first write down the superficial and primary problems you see, and then ask a 
reason for your writing. In the next step, write down your answer to why and ask 
your answer why again. Continue this process until you reach a clear and obvious 
result. Usually, you will get your answer in 5 steps.
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TYPOGRAPHY

ICONS

Today, online taxi application design is very important in various aspects. The online 
taxis have many advantages over regular taxies. It should be considered that the 
Internet taxi application is not a competitor of the city taxies, but rather it can be a 
substitute for the old telephone taxis.

5- The driver's personality affects decisions  

6- The type of vehicle affects on a trip 

Yes

In the morning

Alone

Inner City

Yes

Yes

Afternoon

Companion

Outer City

No

No

No
41%

35%

88%

88%

92%

90%

56%

65%

12%

12%

8%

10%

1- Use the online transportation system

3- Prefer to travel alone or have a companion


4-  use the online taxi service for inner-city or outer-city 


2- The most travel time and use of online taxi

Test Phase

Usability test

After the visual design was complete, We tested the prototype with TEN 
representative users to see how user-friendly the application was. The test 
was conducted via Adobe Connect, where participants were given the 
following tasks while we observed them navigating through the application

Sign up into the application



Book a Car



Select Date and Time

The participants were able to navigate through the app fairly easily.  They 
appreciated the interface and gave the following inputs suggestions to make 
the experience better Give an option of adding reminders of booking.

With a hypothetical number of 200 users, we started our research and with a confidence 
level of 80%, a margin of error of 10%, we should have taken a questionnaire from 39 people. 
Finally, we managed to get a survey from 41 people, 51% of whom were women and the 
average age of most of the participants was between 21 and 43 years.

G
ai

ns

Having their desired 
driver

Access support 
as quickly as 

possible and in 
the most 

convenient way


Selected trusted 
driver

Having a safe and 
comfortable trip 
at any hour of the 
day or night

Traveling with a 
car that has a sign 

like public 
transportation


Flawless and suitable car


Customer Jobs

Pains

A sense of security 
and peace of mind

Payment of 
travel 

expenses

Choosing a suitable 
and economical 

vehicle

Finding a 
reliable and 

skilled driver

Commuting 
between the cities 

and the suburbs

Strict trust in 
selected 
drivers


In social: without 
the company logo, 
some women are 
afraid during the 

trip


Fear of travel 
between cities 
and suburban 


In high-risk 
situations waiting in 

line for support 
creates more fear


Fear of late 
night or 

midnight trips
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Products & Services

support services


Transportation 

services within the 
city and outside the 

city


A list of drivers 
with their 

information and 
their car for the 
user to choose


A list of drivers 
with their 

information and 
their car for the 

user 


Design available 
alarm button on 
the main page


Transportation 
services within the 
city and outside the 

city


Obliging drivers to 
undergo a free 

monthly technical 
diagnosis


Selection and 
registration of 

drivers in a 
strict and better 

way


P
ain

 R
ed

u
cers

Giving the right 
to the user for 

choosing a driver 
and evaluating 

the car


Creating access 
without waiting 
in line for high-
risk situations


it reduces some 
fears 
Because our 

product has the 
ability to share the 
route with others

Prioritizing drivers 
with more points 

and more reliable


Recording driver 
information and 

investigating complaints 
as soon as possible 

increases trust in drivers


Geography

Behavioral

Demographic
Market


Segmentation
Psychographic

IRAN

Tehran

Between 21 - 43

Female & Male

Student & Employee

Need enough space

Quiet environment 

Time is important

sensitive to cigarette smoke


listen to soft music

Not talkative driver

Customer profile is a description of jobs and tasks, dis-satisfactions and 
worries and finally benefits and achievements. On the other hand, the 
value map includes the products and services of what is important, 
relievers and the creation of benefits. Correlation between the information 
of these two maps ends up creating a competitive advantage.

Activities

Experience

Customer

Expectations

Touchpoints

Goals

Stage of 
Journey

Sarah becomes ready and 
decides to go to her 

workplace. She must find a 
vehicle

Since Sarah has just woken 
up, she is both confused 

and extremely worried that 
she won't be able to find a 

car and will be late

 expects to be able to 
find a good and reliable 

car today and get to 
work at a low cost

Get to work quickly

Sara wants to go 
to work at 8 am

She connects to the 
Internet and opens 

the software

 worries about not 
connecting to the 

Internet or not 
finding a suitable car

 expects the Internet 
to be connected and 

the software to be 
uploaded

Taxi software

Request a car

Use the software for travel

She determines the 
origin and 

destination and 
requests the trip

 She is happy that her 
internet is connected and 

she has specified the 
origin and destination

 expects to find the 
origin and destination 
easily on the map and 

the names of the 
streets are accurate

The software map of 
the search pages 
has been saved

Quick selection of 
origin and destination

From the list of drivers 
that comes to her, she 

chooses one according to 
what she thinks is the 
best and waits for the 

driver.

 She is very happy 
because she was able to 

choose the driver he 
wanted from the 

presented list 

 expects to see more 
reliable and elite drivers 

at the top of the list

Driver list popup

Choosing a reliable 
driver and a suitable car

Selects the payment type

Selects the online 
payment type and 

connects to the portal

 expectspayment 
gateway to support 

all banks

Payment page of 
the bank portal

Paying for the trip

Payment

She pays for the trip

She is unhappy 
that she pays a 
lot of money for 
transportation

Expect costs 
to decrease

Payment page of 
the bank portal

Paying for the trip

Sara reached her 
destination and after 
getting out of the car, 

she fills out the trip 
completion survey form

She finally reaches 
her workplace on 
time and is happy 

about it

She expects to receive 
the survey form in the 

shortest possible time to 
answer because she has 

to go to work quickly

Survey form page

Quickly fill out the form

Reaching to the 
destination

Feeling

Very happy

Overall satisfied

Worry

All the conversations with the interviewers were recorded  and then written with their 
permission. After reviewing the notes, we extracted their useful data. The sum of all this 
information along with the use of Empathy map and Market Segment led to a better 
understanding of users and persona design.
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Registration01

Profile

Booking

02Payment

03

04
Home Choose a Destination Set a Destination

My Favorites Add new place Select Service

Select Service Add Promo Code

Select Services 
Pick up time Processing booking Driver coming

Driver coming
Driver coming 

Payment Cancelled trip

Rating Add a tip


After getting to know the users, it was time to understand more about 
their problems and needs, as well as finding a suitable answer and solution 
for these needs. The customer profile and the value map, respectively, 
facilitated this understanding.

STYLE GUIDE

STYLE GUIDE

01Car Booking Sharing APP
 Case study



WIREFRAME

STYLE GUIDE

Project Overview

Problems 

MY ROLE TIMELINE TOOLS USED

UX Designer 6 Weeks Figam

Visual Designer April 2019 - May  2019 Adobe XD

Photoshop

We used a 5 stage Design Thinking model. The stages of this Design 

Thinking process are as follows :

To make a mobile Movie app that allow user watching to online and offline 

movie furthermore , the app should solve the hand to use  library  and 

search further ability . the library and search page should be easy to 

navigate

It is an application that allows users to browse through a wide variety of video content. 

Online streaming and watching movies. This project is one of the first software projects 

for the development of online movies in Iran.

Empathy Define Ideate Prototype Test

Primary Research

Key Insights

Information Architecture

Design System

Usability testing

Secondary Research

User Persona

User Flow

Visual Design

Iterations

Learn about Audience

User Journey Maps

Problem Statement

Sketching

Wireframes

Prototype

Week 01 Week 04Week 02 Week 05Week 03 Week 06 Week 07 Week 08 Week 09

Present Findings & 
Recommendations

Design Ideation

Competitive Analysis

Planning

Develop and Pilot study

Screen Participamts and Begin study

Synthesize Research

Interview Participaints

Icon

 Open App New User Login

Creat Account

Yes

No
Check 

Password

Home Page

Yes

Search Choos Films Watching

Rate

Comment

Exit

Enter PhoneNo Verify

Reset Password

On the home page, users can see 

the offers that are randomly 

displayed, and there is also the 

ability to scroll through all pages.

Explor

Show the online satellite channel that has a contract with 

the program. This option is only available for VIP users

After opening each Film categories, the user can see more  

categories of each movie

You can see users  and videos information on the details 

page. Also, according to the score a movie receives, it has 

the ability to preview and  show directly

The Explorer page is responsible for displaying a 

complete list of movies based on the  released date of 

movie to the users. It is different from the search this 

point of view that it shows the user a list of new movies 

and a preview of future movies.

Channel List

Live Streaming

List of programs

Start registration



Email

Enter Email 

Enter Password 

Facebook or Gmail

Enter user information

contact Number

Subscription upgrade

Entering discount codes and also 

displaying the type of subscriptions

Special subscription activation confirmation

Sign Out

Profile Photo

Notifications

subscription Information

Transaction History

Setting

Watching History

Selected movies

Profile Name

Movie details with direct preview

Watching film

FINAL DESIGN

Style Guide

Project Timeline

Design Process

User Flow

Film 
Categories

Suggest for 
you

Coming 
Soon

Best Review 
Categories
Bottom 
navigation


Continue to the 
home page
The rest 

of the categories 
will be reviewed

Announcement 

of 


discounts 


and 


coupons

Popular Movies

Action Movies

Thriller Movies

Drama Movies

FILIMIM


Movie Stream APP

Home

Detail Page

Channel

In this case, a page search spans the entire 

page. This page has a search bar at the top and 

data on the rest of the page that helps the user 

search or discover content on the platform. This 

facilitates exploratory search for a user who does 

not yet have a clear intent.

Authentication 

Account

02

See More

Search



S E A R C H

C A R T

ONBOARDING 
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 Case study

Tool used!

Project Overview
Shopper is an e-commerce application that helps customers find their goods 
from sellers and also get their order with the best quality and in the fastest 
time.

It is difficult to find all the items that customers want in one place and at the 
right price. This application eliminates the problem of searching for a customer 
and also with this application, they can receive and deliver the order quickly 
and safely.

The designed app allow user to browse different items and categories them by 
price, size, colour and offers a fast delivery service with the ability to return 
the order.

Design a app that allow user to browse diffrent search, item catagories them 
by price, size , color . this app also provides users with different type of 
payments methods to choos what is suitable for customer.

Problems 

Solution

Goal

Design Process

Project Timeline

Empathy Map

User Flow

Information Architecture


STYLE GUIDE

O n b o a r d i n g  

S e a r c h

C a r t

H O M EH o m e

Develop a deep 
understnding of the 

challenge

Empathize

Brainstorm 
potential solutions; 
select and develop 

your solution

PrototypeDefine

wireframe

Prototype


to

test all or part of 

your solution


Ideate Usability Testing

Test

Clearly articulate 
the problem you 

want to solve

Team Members

Qualitative Research

Quantitative Research

Open APP

End

OnBoarding

Sign up

Sign in

Home

Filter

Product Screen

Cart

Checkout

Oder Confirmation

Category

Search

User account

Verfiy

Have an 

account ?

Says Thinks

DoesFeels

Æ Is it safe to purchase online?


Æ 	The stress of not having enough time to shop

Æ Delivery time is uncertain when ordering online 

Æ 	Concern for the authenticity of brands that 
he does not know

Æ Regret about things that were bought wrongly 

Æ Checks google reviews

Æ 	Use social media to shop online and compare price

Æ The features of the program are very important

Æ Having a limited budget

Æ Easy online search with various filters

Æ The time-consuming process of purchasing goods

Æ Too much comparing to find the best deal

Æ How do I check user reviews and ratings?


Æ Where should I start?


Æ Asks for recommendation

Week 01

UX Research

Week 04Week 02 Week 05Week 03 Week 06 Week 07 Week 08

Competitive Analysis

User Research

Quantitive and Qualitative Research

Empathy Map

User Flow

Wireframe

Style Guide

Testing

Ui Visual Screen

Prototype

Colors and Typography

UI Design

UX/UI Designer August 21 - October 21 

UX Researcher

My Role

Reza yazdani Kourosh Mansourian

Sasha Moradi Mohsen MahabadiSajedeh Rezai

Monire Akhavan

Team Lead

UX Writer

UX Researcher

UX Researcher

UX Researcher UX Researcher

UX Researcher

Agile Team Lead

UI Designer

UI Designer

UX Designer

UI Designer UI Designer
UI Designer

UI Designer

Project duration

Persona

O R D E RO r d e r

A c c o u n tA c c o u n t

Shopper Ecommerce 
APP

Home

Categories Top Deals Products Profile About us

Contact

Follow us

Help and Support

Filter

Notification

Sale Notification

Stock availibility

Home

Splash Screen

Signup / Login

Create profile

Account

Profile

Order

Settings

Rate App

Logout

Sign in

Mobile Number

Email

Google

Search

Sort by

Active products

Says Thinks

DoesFeels

Æ 	Wasting time to find the right product

Æ 	review available coupons and rewards

Æ 	It is not sure about the quality of the product

Æ 	Inform about new trends

Æ I want to get notify when there are good offers

Æ How can I know if this is a good material or not ?


Æ How is it possible check user reviews and rating ?


Æ How is it possible to check user reviews and rating ?


Æ How is it possible find the best product and pric7
Æ  online ?


Æ Friend recommendation 

Æ Comparing the prices as well as the total 
scores with other similar software

Æ Research the product before buying

Æ Giving wrong information about the 
time of delivery of goods

Æ It is not easy to find the product in the app

Æ Excited to finds the best deal

WIREFRAME

Considering that a wide range of the statistical population 
used online shopping, we had to limit our statistical 
population to the academic community and students. 15 
people between the age group of 18 to 50 were randomly 
selected from students (6 people) and graduates (4 
people) as well as university faculty (5 people).

At this stage, the empathy map is a tool that in addition to helping to 

understand the persona of the audience, is also a great help for further 

understanding and segmentation of findings. Empathy mapping is often used in 

product design teams that work more in a Agile Methodology. This tool is 

actually a visual representation of what is recorded in the interview with the 

users and it is used to create solutions based on the needs of the users and also 

to align the product production teams.

In other words, User Flow is a path inside the site/

application that is considered for the user so that the user 

reaches his/her final goal. The simpler this route is and 

the more consistent with the user's mental model, the less 

cognitive load the user will reach his/her goal and the 

better the experience will be.

Information architecture aims to organize content in such a way that 

users easily adapt to the product's functionality and find what they need 

without much effort. 

Daily

1-2 Time a week

<2 Time a week

How often do you go shopping?


50%

30% 20%

Alone

accompany

Do you prefer to go shopping alone or  accompany ?


70%

30% No

Yes

No

After you find the product in person, do you search 
about it on the Internet ?

80%

20%

Daily

Online

In Person

Do you prefer to shop online or in person?


67%

33%

Mobile

PC

Other

Which device do you prefer to research your product?


62%

33%
5%

No

Yes

Do you research your product before buying?


32%

68%

Introvert Extrovert Intuitive Sensing

Thinking Feeling Judging Perceiving

S Track ordeQ

S Buy items convernienty for my comforM

S save shopping ite@

S Shop more quickly in order to spend more time with her children

S lack of images of the productsg

S There are too product to choose fro@

S Can’t catch best offer

Bio

Perosnality

Goals &  Need

Fustrations

Name

Name

Mehrnaz farjad

Reza Ahmadi

Age

Age

Occupation

Occupation

Hobbies

Hobbies

23

25

Student

Student

Shopping  

Music 


Movie

Shopping  

Reading 


Movie


Music

Bio

Perosnality

S Up to date on th latests style and trendÙ

S ability to share products on social mediÎ

S App to be trustworthy source of informatioË

S detailed product description and clear navigation

Goals &  Need

S unclear Product differentation or lack of comparsion toolÙ

S Lack of trust elements like authentic reviews by other buyerÙ

S Not finding the items he is interested in

Fustrations

Reza is a university student. He likes to know the latest fashion and looks for the best deals. He usually browses social 

media or online platforms to find unique products for himself. He also believes that in this way the money saved can 

be spent on other things and his extra time can be spent with friends and family in a more efficient way.

Introvert Extrovert Intuitive Sensing

Thinking Feeling Judging Perceiving

Mehrnaz is a student of architecture. She loves shopping, but she is in her last semester of 

university and she is very busy with her thesis. As a result, she does not have enough time 

for shopping and roaming in the market, so she prefers to make her purchases online or 

on social networks.

FINAL DESIGN
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Website

Tool used
UX/UI Design Front-End Design

Project Overview

Solution
It was decided to perform the design in the style of minimalism, so 
that all attention was focused on the work of the photographer. 
Almost every page harmonisouly accommodates the various works 
of the photographer

The task was to develop a website design for the 
photographer. There must be lightness, harmony and 
simplicity. the emphasis should be on the work of the 
photographer.

Label
100 -- The spectacle before us was indeed sublime.

200 -- The spectacle before us was indeed sublime.

300 -- The spectacle before us was indeed sublime.

400 -- The spectacle before us was indeed sublime.

Headline
100 Light The spectacle before us was indeed sublime

100 Heavy The spectacle before us was indeed sublime

200 Light The spectacle before us was indeed sublime.

200 Heavy The spectacle before us was indeed sublime.

300 Light The spectacle before us was indeed sublime.

300 Heavy The spectacle before us was indeed sublime.
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TYPOGRAPHY

ICONS

COLORSTYLE

100
Background (AAA)

700
Default (AAA)

800
Hover (AAA)

900
Pressed (AAA)

100
Background (AAA)

700
Default (AAA)

800
Hover (AAA)

900
Pressed (AAA)

100
Background (AAA)

700
Default (AAA)

800
Hover (AAA)

900
Pressed (AAA)

This color should be used to show positive 
feedback or status.

This color should be used for backgrounds, 
icons, and division lines. 

Success color variants

Gray color variants

This color should be used to show warning 
feedback or status.

This color should be used for text.

This color should be used to show negative 
feedback or status.

This color should be used for text.

Warning color variants

Black color variants

Error color variants

White color variants

Paragraph
100 Light The spectacle before us was indeed sublime.

100 Heavy The spectacle before us was indeed sublime.

200 Light The spectacle before us was indeed sublime.

200 Heavy The spectacle before us was indeed sublime.

300 Light The spectacle before us was indeed sublime.

300 Heavy The spectacle before us was indeed sublime.

400 Light The spectacle before us was indeed sublime.
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Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Suspendisse varius enim in eros elementum tristique. Duis 
cursus, mi quis viverra ornare, eros dolor interdum nulla, ut 

commodo diam libero vitae erat. Aenean faucibus nibh et justo 
cursus id rutrum lorem imperdiet. Nunc ut sem vitae risus 

tristique posuere.
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Apple announces iMovie 3.0 
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and Magic Movie features

THE GEAR CAGE


The tools that we use.




The say that "no place is boring if you've had a 
good night's sleep and have a pocket full of 

unexposed film". While we don't shoot (a lot) of 
film these days — these are the tools that we 
actually use everyday to capture the amazing 

things around us.
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mollit anim id est laborum.
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adipiscing elit, sed do eiusmod tempor 

incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis 

nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. 


Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat 

nulla pariatur. Excepteur sint occaecat 
cupidatat non proident, sunt in culpa qui 

officia deserunt mollit anim id est laborum.

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 

Suspendisse varius enim in eros 
elementum tristique. Duis cursus, .
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these days — these are the tools that 
we actually use everyday to capture 

the amazing things around us.
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What GoPro did with the Black Bones is include 
the original Hero10 Black's sensor, lens and 

processor, but dropped the displays and other 
unnecessary bits to cut down on weight. A 

large ventilator, which effectively works like a 
radiator as the camera is flying while attached 
to a drone, keeps airflow steady and prevents 

overheating. At 54 grams, it weighs almost 
two-thirds less than the first Hero10 model 

making it the lightest action camera GoPro has 
ever manufactured.






GoPro requires that pilots know how to solder, 

or find a way to place it on a build using an 
adapter for its mounting system, and assumes 
they'll use the FPV drone's built-in, low-latency 

camera, paired with goggles, to view what is 
being filmed in real-time. The Hero10 Black 
Bones can capture up to 5K/30p, 4K/60p or 
2.7K/120p video at a 4:3 aspect ratio. GoPro 

includes a license for its ReelSteady video 
stabilization software which is now part of its 

desktop and GoPro Player applications.

For this week’s installment of Film Friday, we’re taking a look at the latest video from Bellamy 
Hunt, Founder of Japan Camera Hunter, wherein he provides an overview of the Fujifilm 
GA645ZI, a medium format camera that is considered by some to be ‘the greatest point and 
shoot camera of all time.’





The 11-minute video provides a comprehensive hands-on overview of the GA645ZI, a fully-
automatic point-and-shoot that was originally released in back in 1998. As Bellamy notes, the 
GA645ZI proved to be the last camera in its lineup, which started with the GA645 with its 
release in 1995.





Bellamy’s unit is actually a slightly more rare black version, which was released a year after the 
original champagne-colored model hit the market. His overview is a fun watch for any film 
aficionado and well worth the time for those interested in seeing the pinnacle of medium 
format point-and-shoot cameras from Fujifilm.

Film Friday: Japan Camera Hunter goes hands-on 
with the Fujifilm's medium format point-and-shoot, 

the GA645ZI

Japan Camera  
FujiFilm
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Pared down means GoPro built this camera without 
any screens, speakers, water and dust-proof shields, 
doors, or a slot for a battery. The idea was to make it 
as light as possible so pilots can stay in the air longer 

without the threat of overheating. 'You’ve seen the 
rise of videos like flying into the bowling alley, or even 

the latest Tesla Gigafactory video — those are all 
done by people who took the time to try to make a 

GoPro lighter,' Pablo Lema, GoPro’s Head of Product, 
told The Verge on a call.



The issue with pilots taking it upon themselves to 
make previous versions of GoPro cameras lighter, 

which required sawing off pieces or removing 
unnecessary components, is that they would have the 

tendency to overheat, especially upon take off or 
landing.

GOPRO GoPro’s new Hero10 Black Bones is a stripped-down 
action cam designed for DIY FPV drones

GoPro has released the Hero10 Black Bones, a 
lightweight camera built to be mounted on FPV 

drones. A little over a year ago, DJI released its first 
FPV drone. While revolutionary in that it was the first 
FPV model that could hover in place, it also featured 

a limited camera with a 1/2-inch CMOS sensor. 

The Hero10 Black Bones is a pared down version of 
the company’s Hero10 camera capable of capturing 

up to 5K/30p or 4K/60p footage.

Pared down means GoPro built this camera 
without any screens, speakers, water and dust-
proof shields, doors, or a slot for a battery. The 
idea was to make it as light as possible so pilots 
can stay in the air longer without the threat of 

overheating. 'You’ve seen the rise of videos like 
flying into the bowling alley, or even the latest 

Tesla Gigafactory video — those are all done by 
people who took the time to try to make a GoPro 

lighter,' Pablo Lema, GoPro’s Head of Product, told 
The Verge on a call.



The issue with pilots taking it upon themselves to 
make previous versions of GoPro cameras lighter, 

which required sawing off pieces or removing 
unnecessary components, is that they would have 
the tendency to overheat, especially upon take off 

or landing.

AboutCategoryYou Need GearNews
First shoot

What do you need ?

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit.

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Nunc vulputate libero et velit interdum, ac aliquet 

odio mattis. Class aptent taciti sociosqu ad litora 

torquent per conubia nostra, per inceptos 

himenaeos. Curabitur tempus urna at turpis 

condimentum lobortis. Ut commodo efficitur neque. 

Ut diam quam, semper iaculis condimentum ac, 

vestibulum eu nisl. Curabitur tempus urna at turpis 
condimentum lobortis. Ut commodo efficitur neque. 

Ut diam quam, semper iaculis condimentum ac, 

vestibulum eu nisl.

Flash and Lighting

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Nunc vulputate libero et velit 
interdum, ac aliquet 

odio mattis. Class aptent taciti sociosqu ad 

litora torquent per conubia nostra, per inceptos 

himenaeos. Curabitur tempus urna at turpis 

condimentum lobortis. Ut commodo efficitur 
neque. 

Ut diam quam, semper iaculis condimentum 

ac, vestibulum eu nisl. 

Tripod Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc 
vulputate libero et velit interdum, ac aliquet 

odio mattis. Class aptent taciti sociosqu ad litora torquent per 

conubia nostra, per inceptos 

himenaeos. Curabitur tempus urna at turpis condimentum lobortis. 

Ut commodo efficitur neque. 

Ut diam quam, semper iaculis condimentum ac, vestibulum eu nisl. 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc 

vulputate libero et velit interdum, ac aliquet 

odio mattis. Class aptent taciti sociosqu ad litora torquent per 

conubia nostra, per inceptos 

himenaeos. Curabitur tempus urna at turpis condimentum lobortis. 

Ut commodo efficitur neque. 

Ut diam quam, semper iaculis condimentum ac, vestibulum eu nisl. 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc 
vulputate libero et velit interdum, ac aliquet 

odio mattis. Class aptent taciti sociosqu ad litora torquent per 

conubia nostra, per inceptos 

himenaeos. Curabitur tempus urna at turpis condimentum lobortis. 

Ut commodo efficitur neque. 

Ut diam quam, semper iaculis condimentum ac, vestibulum eu nisl. 

Lenses

� Telephoto or zoom.


�  Wide angle lenses.


       Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc vulputate libero et    

        velit interdum, ac aliquet odio mattis. Class aptent taciti sociosqu ad litora 

        torquent per conubia nostra, per inceptos�

        Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc vulputate libero et    

        velit interdum, ac aliquet odio mattis. Class aptent taciti sociosqu ad litora 

        torquent per conubia nostra, per inceptos�

        Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc vulputate libero et    

        velit interdum, ac aliquet odio mattis. Class aptent taciti sociosqu ad litora 

        torquent per conubia nostra, per inceptos�

        Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc vulputate libero et    

        velit interdum, ac aliquet odio mattis. Class aptent taciti sociosqu ad litora 

        torquent per conubia nostra, per inceptos 


� Medium-range lenses.


� The special lenses:


� Clear filters 


� Polarizing filters


� Neutral density filters


� Neutral density graduated filters  


       Lorem ipsum dolor sit amet, consectetur adipiscing elit.    

       Nunc vulputate libero et velit interdum, ac aliquet odio 

       mattis. Class aptent taciti sociosu ad litora torquent per   

       conubia nostra, permattis. Class aptent taciti sociosu ad 

       litora torquent per   conubia nostra, pe�

       Lorem ipsum dolor sit amet, consectetur adipiscing elit.    

       Nunc vulputate libero et velit interdum, ac aliquet odio 

       mattis. Class aptent taciti sociosu ad litora torquent per   

       conubia nostra, permattis. Class aptent taciti sociosu ad 

       litora torquent per   conubia nostra, pe�

       Lorem ipsum dolor sit amet, consectetur adipiscing elit.    

       Nunc vulputate libero et velit interdum, ac aliquet odio 

       mattis. Class aptent taciti sociosu ad litora torquent per   

       conubia nostra, permattis. Class aptent taciti sociosu ad 

       litora torquent per   conubia nostra, pe�

       Lorem ipsum dolor sit amet, consectetur adipiscing elit.    

       Nunc vulputate libero et velit interdum, ac aliquet odio 

       mattis. Class aptent taciti sociosu ad litora torquent per   

       conubia nostra, permattis. Class aptent taciti sociosu ad 

       litora torquent per   conubia nostra, per
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About Me

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis nostrud exercitation ullamco laboris 

nisi ut aliquip ex ea commodo consequat. 

Duis aute irure dolor in reprehenderit in voluptate velit esse 

cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat 
cupidatat non proident, sunt in culpa qui officia deserunt mollit 
anim id est laborum.Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud 

exercitation ullamco laboris nisi ut aliquip ex ea commodo 
consequat. 


Duis aute irure dolor in reprehenderit in voluptate velit esse 
cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat 

cupidatat non proident, sunt in culpa qui officia deserunt mollit 
anim id est laborum.

ABOUT

MOBILE DESIGN

Menu Mobile

Menu Mobile

News

You need

Gear

About

     Category

News

You need

Gear

About

Nature Photography

Portrait Photography

Architecture Photography

Wild life Photography

     Category

19:02

What do you need ?

Lorem ipsum dolor sit amet, consectetur adipiscing elit.

Lorem ipsum dolor sit amet, consectetur adipiscing elit.

Camera Choice

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. Nunc 
vulputate libero et velit interdum, 
ac aliquet 


odio mattis. Class aptent taciti 
sociosqu ad litora torquent per 
conubia nostra, per inceptos 


himenaeos. Curabitur tempus 
urna at turpis condimentum 
lobortis. Ut commodo efficitur 
neque. 


Ut diam quam, semper iaculis 
condimentum ac, vestibulum eu 
nisl. Curabitur tempus urna at 
turpis condimentum lobortis. Ut 
commodo efficitur neque. 


Ut diam quam, semper iaculis 
condimentum ac, vestibulum eu 
nisl.

Lenses

� Telephoto or zoom:


�  Wide angle lenses:


       Lorem ipsum dolor sit amet, consectetur adipiscing elit. 

      Nunc vulputate libero etvelit interdum, ac aliquet odio 

      mattis. Class aptent taciti sociosqu ad litora torquent per  

      conubia nostra, per inceptos�

       Lorem ipsum dolor sit amet, consectetur adipiscing elit. 

      Nunc vulputate libero etvelit interdum, ac aliquet odio 

      mattis. Class aptent taciti sociosqu ad litora torquent per  

      conubia nostra, per inceptos�

       Lorem ipsum dolor sit amet, consectetur adipiscing elit. 

      Nunc vulputate libero etvelit interdum, ac aliquet odio 

      mattis. Class aptent taciti sociosqu ad litora torquent per  

      conubia nostra, per inceptos�

       Lorem ipsum dolor sit amet, consectetur adipiscing elit. 

      Nunc vulputate libero etvelit interdum, ac aliquet odio 

      mattis. Class aptent taciti sociosqu ad litora torquent per  

      conubia nostra, per inceptos 

� Medium-range lenses:


� The special lenses:


Flash and Lighting

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Nunc vulputate libero et velit 

interdum, ac aliquet 

odio mattis. Class aptent taciti sociosqu ad 

litora torquent per conubia nostra, per 
inceptos 


himenaeos. Curabitur tempus urna at turpis 
condimentum lobortis. Ut commodo efficitur 

neque. 

Ut diam quam, semper iaculis condimentum 

ac, vestibulum eu nisl. 

Tripod

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc 
vulputate libero et velit interdum, ac aliquet 


odio mattis. Class aptent taciti sociosqu ad litora torquent per 
conubia nostra, per inceptos 


himenaeos. Curabitur tempus urna at turpis condimentum 
lobortis. Ut commodo efficitur neque. 


Ut diam quam, semper iaculis condimentum ac, vestibulum eu 
nisl. 


Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc 
vulputate libero et velit interdum, ac aliquet 


odio mattis. Class aptent taciti sociosqu ad litora torquent per 
conubia nostra, per inceptos 


himenaeos. Curabitur tempus urna at turpis condimentum 
lobortis. Ut commodo efficitur neque. 


Ut diam quam, semper iaculis condimentum ac, vestibulum eu 
nisl. Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc 
vulputate libero et velit interdum, ac aliquet 


odio mattis. Class aptent taciti sociosqu ad litora torquent per 
conubia nostra, per inceptos 


himenaeos. Curabitur tempus urna at turpis condimentum 
lobortis. Ut commodo efficitur neque. 


Ut diam quam, semper iaculis condimentum ac, vestibulum eu 
nisl. 
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News
Apple announces 
iMovie 3.0 update with 
new Storyboards and 
Magic Movie features

GOPRO
GoPro’s new Hero10 Black Bones is a 

stripped-down action cam designed for DIY 
FPV drones

GoPro has released the Hero10 Black Bones, a lightweight camera 
built to be mounted on FPV drones. A little over a year ago, DJI 

released its first FPV drone. While revolutionary in that it was the 
first FPV model that could hover in place, it also featured a limited 

camera with a 1/2-inch CMOS sensor. 

The Hero10 Black Bones is a pared down version of the company’s 

Hero10 camera capable of capturing up to 5K/30p or 4K/60p 
footage.

Pared down means GoPro built this camera without any screens, 
speakers, water and dust-proof shields, doors, or a slot for a battery. 

The idea was to make it as light as possible so pilots can stay in the air 
longer without the threat of overheating. 'You’ve seen the rise of 
videos like flying into the bowling alley, or even the latest Tesla 

Gigafactory video — those are all done by people who took the time to 
try to make a GoPro lighter,' Pablo Lema, GoPro’s Head of Product, told 

The Verge on a call.


The issue with pilots taking it upon themselves to make previous 

versions of GoPro cameras lighter, which required sawing off pieces or 
removing unnecessary components, is that they would have the 

tendency to overheat, especially upon take off or landing.

Pared down means GoPro built this camera without any screens, 
speakers, water and dust-proof shields, doors, or a slot for a 

battery. The idea was to make it as light as possible so pilots can 
stay in the air longer without the threat of overheating. 'You’ve 
seen the rise of videos like flying into the bowling alley, or even 

the latest Tesla Gigafactory video — those are all done by people 
who took the time to try to make a GoPro lighter,' Pablo Lema, 

GoPro’s Head of Product, told The Verge on a call.


The issue with pilots taking it upon themselves to make previous 

versions of GoPro cameras lighter, which required sawing off 
pieces or removing unnecessary components, is that they would 

have the tendency to overheat, especially upon take off or 
landing.

For this week’s installment of Film Friday, we’re taking a look at the 
latest video from Bellamy Hunt, Founder of Japan Camera Hunter, 
wherein he provides an overview of the Fujifilm GA645ZI, a medium 
format camera that is considered by some to be ‘the greatest point and 
shoot camera of all time.’





The 11-minute video provides a comprehensive hands-on overview of 
the GA645ZI, a fully-automatic point-and-shoot that was originally 
released in back in 1998. As Bellamy notes, the GA645ZI proved to be 
the last camera in its lineup, which started with the GA645 with its 
release in 1995.





Bellamy’s unit is actually a slightly more rare black version, which was 
released a year after the original champagne-colored model hit the 
market. His overview is a fun watch for any film aficionado and well 
worth the time for those interested in seeing the pinnacle of medium 
format point-and-shoot cameras from Fujifilm.

Film Friday: Japan Camera Hunter goes hands-on with the Fujifilm's 
medium format point-and-shoot, the GA645ZI

Japan Camera  FujiFilm
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About US

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 

incididunt ut labore et dolore magna aliqua. 
Ut enim ad minim veniam, quis nostrud 

exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat. 


Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat 

nulla pariatur. Excepteur sint occaecat 
cupidatat non proident, sunt in culpa qui 

officia deserunt mollit anim id est 
laborum.Lorem ipsum dolor sit amet, 

consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 

aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi ut 

aliquip ex ea commodo consequat. 

Duis aute irure dolor in reprehenderit in 

voluptate velit esse cillum dolore eu fugiat 
nulla pariatur. Excepteur sint occaecat 

cupidatat non proident, sunt in culpa qui 
officia deserunt mollit anim id est laborum.
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